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Abstract

The Internet has become part of the basic infrastructure of the society, and online
activities are increasing day after day, leaving behind a huge amount of data that contains digital
fingerprints that can be exploited through extraction and analysis. This also applies in tourism
field by analyzing information about places of accommodation such as hotels, travel places,
transportation etc. All this information can help the companies in tourism field in order to
obtain various statistics and to know the needs of customers and predict their future behavior
and development tis services using the various techniques and tools used in the analysis of big

data.
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